OOCnHBHT SESOBB 



ID 159 7*7 

fOB DITB 
NOTE ■ 



EPRS PRICE 
DISCEIPTORS 



. • A CS 502 22^ 

; Publie Badio/^fele?isi lurvty r Rep ort 2% t utile: 
Badio pB-'ftir f una Baisiiigv^ J ^ : V ; , ■ 
Corporation for Hblic Brcadca-stiiig i Kasfeington, 
D,C.:i '^statistical iMtarci], trirC^^ ^MS^iielS 
Jun 78 /./^ V . ' ■ ^ ^ ''^ . 

27p, i Several pagts have sttall ptaii tj idc ii^lated^ 
flOGUfflents^ see ^502227*230 ^ ^ • ; . •\ 

• ^. : ' • ^ ^ •^^ ^' v\ 

flB-ID^ 83 HC-i|* 06 Elus Eostag€* - ^ / - ' " ^ : . * 

^i«Auai#ncesi Demegraphy ; laucaticnal Ba^ 
; Suppcrt ; ^^Funa Baising j *Liatefiing fitcuffii Media '; 

^ ^ ' lesfarchf NBtionai Surti^ai Partiaip ; , 

Charact€ris%icsi ^Progratfiiig (Brcaflcas^) I ^lublici^ei 
fublic Televisiott; QuestiOTnmitesi ^Ra^ic* Television 
Viewing ^ ^^ - v \ 

IpBNTIFIIRS . ^Putaic EfLdio ' V ; , 

■ aBSTEiCT ■ J ■ : ^ - — '^^^ ^ " ; 

. 3!i0 second in 'a series . of fourr this 
part 5f a national stady coffliissios^fl by the co£p©r#ittcn for fublic 

^Broadca sti ng to investigate audience awarfness of public iadip# 
reaction to-on^air l^pfl raising and ptcgrasiDg patlic, radlo# and 
audience reactions to en^air funfl raising by public teieilaion 
stations. Specifically^ reaction to public radio Qn^aii: fufad raising 

-is the ^©cus of thia discussion* Data ctllectefl in telephone , 
interviews with l667 randomly selected adults aurreytd the follcwingi 
exposure to pablic radio fund raising^ ccnttibctian^ to pti bile radio 
aad tele viaicft^ paction to. public radio on-air fiind raising^ and 
sp^eclfic statetaents abotit fund raising and p logtaiiiiog* Appendixes 
include a, descr iption of evaluation methodoicgy aod a copy of the 
gueationnaire uaed in the inveatigatlcn, iMfll) 



, - r Eepred uc 




ed by EDRS art tae beat that cac fce made * 
, frdlm the/original docuQent, ^ * . 




■ = . ' ■ 



yj tftFAftTMSNTOFMlALm -V 
NAtiesAL INitlTUTlOF 

dUCi£?^A'cTL¥ AS lifcllVlb FROM 
^Ml PIRIQN OR ORGANIZATION ORlOlN. 
ATiNG .T POtNTi ©F ViSW OR OPINIONS 
^ STATID DO NOT N^EIIaRiL^ R1|R^ 

liNT OFFICIAL N&T.ONAU INSTlTUTB OF . 
..^DUCATION POUT ION OR POLICY 



PUBLIC RADIO/rELEVISION 'SURVEY .' 
, ■ ' JANUARY- FEB'RUARY IBlfB. ' " 

■report 1: PUBLIC RAtflO' AWARINESSV 
■. . .LISTENING, ;AND PROGRAMMIN'G 



REPORT 2 PUBLIC -RADIO- . ON-AIR 
FUND RAISING - 



REPORT 3r PTV' ON-AIR FUND RATSINS 



REPORT '4 : METHODOLOGY; 



■'PgHMISSION TO REPRODUCE, THIS , 
MATgRIAL HAS BEEN GHANTED BY 

corporation for Public 
Brnadcastinq 

TO THE iDUCATIONAL RESOURCES 
INFORMATION CENTER (ERIC) AND 
USERSbF THE ERICSYSTiM." 



u 



i 

ERIC 



June 1978 



^ 



Statistical 
Research, Inc.\ 

Ml Prospect Street , , ' 
Westfield," New Jersey 07O90 
201=654/4000 ■ 



A Publication of the Corporation' for Public Broadcasting 
Copyright '©' 1978 . ' ■ , ' 

ISBN 0-89776-001-8 • '.. 



11 



ERIC 



• \ 

v - 



\ V 



During Jan^iary-Papr^u^ry 197 8 ^ a national .survey was condHQted 
^^to investigate ra^ct.t one to oHjair fidnd raising by: publiQ ' ' 
radio and. public television stations^- and^ for public radio 5 to 
determine ^ levels of ^wa^aness and ^listening 'and reactions to 
prograiniiiirig, Witji t^%spect to public television j the study Vas 
virtually identical tn/proceditras to studies ^perfcrmed and re^ 
: ported in 1976 and 1977 5 and it 'provides a measure of changes 
in public ■readticri pver the years. The portion ^bf the study - 
relating , to public t^^dio was- introduced invig7 8, 

Sesdi^iption of ^the ^78 survey -andean analysis of the • 
results ■ have=-been ;drgani2ed in foU^^ report each cono^n-. 
tratiti| on opS^^ aspect ^ of the, study: ^ as follows,: . / 



1.. Public Rad:io ATOreness^/Xistenirig 
, , and'-prograrnming* : ^ \ - 

2. Public ^Radio- On-Air Fund Raising^ 



3,. PTV On-Air Fund Ralsfng 
M-^ Methodology 



^4ll four 'reports are available from the Corporation for Public 
"Sro ad ca.stirtg^ which commissioned the study. The study^w^s per- 
fprmed by. Statistical Research^ Inc* of Westflelds New Jersey* 

Because the ; lnv.estig4ticn is based on \ survey ajjiQng . a sample 
of persons 5 * rather than among^ all persons 5 the data are subject 
to sampling errors./ ^Moreover 3 survey results are oBtsined 
througli par%4^ular procedures which are subjeGt to nonsaiftiplirg 
errors that may be associated with the type df sainple selactedj , 
the. use of telephone housiholds ^ the fact that not all desigriated 
"sainple niembers .cooperated J the> questions that were a^kedj and so' 
; forth* 'Ther^fore^ in interpreting these data 3 the us^er should 
v;:giva full consideration to the. inethods ^ used to coiiipile them, 
^ Each of the first three reponts: listed above ^eontaihs a brief 
'methodological appendi5<* The ' reader is also encouraged to re-^ 
view the more coinprehensive report devoted to met^iodology * 
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i PUBLIC ,RADIO/TELE'VISION SURVEY , . 
. ' I JANUARY-FEBRUARY 1978 " ^ 

REPORT- 2 ^ PUBLIC RADIO ON-AIR FUND RAISIJiG 



INTRODUCTION 



This ^report is OJie of four describing a natibhwide .study of 
'(1) awareness of : and- listening, to public ^ rq4ii 5 as> well as 
reactions to on-air fund raising and to prbgramming on public 
. >radio5 and ( 2) . reactions to^ on-air f und tf^Sisirig ; by public 
* television stations, / : = 



Purpose . . . / 

=The^ specific topics covered Were: ^ , i 

. - For public radio 5 

The level of awareness amppg: ;the adult 
' population as of early 'ig?-®'/^ - . / 

■ --f The level of listening . ' ' ' 

Reasons for listening and re.afctions to J * 
programming* ' ; - ; ; " . ' v = 

. ■ Reactions to on-air fund- raising, ^ . ■ ^ ^ 

TFop public televisionp^ reactions t*o on-air fund . . 
raising. • ' , . ^ , 

^ ■ . ; • ^ 

The public television portion of this /survey repeated a similar 
effort conducted in the two, previous yemrs , The first two snar- 
veys were intended to track PTV awareness^ viewing 5 and reactions 
to programming^ as well as on-air fund "raising. ^ The 1978 study' 
focus was confined to fund raising, ^ However ^ in order to keep' 
virtually constant the environment in which the fund radsing 
.questions were asked^ only slight modifications of the q,uesti5n- 
' naire were 'introduced in the current study . This 1978 report ^/^^ 
therefore includes^ comparisons with former years." ^The th3r.ee 



^*^The ,1977 study is reported^ in Public ^ Television Su rvey. ^ 
January-February 19 7 7 ^ Corporation for Public Broadcastings 
May 1977 , That report is in four volumes: Report 1 - Avjareness 
and. Viewing 5 Report 2 On^Air Fund-Raising 5 Report 3 - Prograni- 
ming. Report 4 - Methodology. 
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studies ^ere timed- to precede Festivals ^'7B^^7^ and ^7B{i VB- 
spectlv^ely, to obtain a reading Independent [of the immediate^' - 
effects of the inaj or national promotional effort of the publio 
televisiop' year . ^ ' . / . - / 

The public radio^ portion of the survey' was designed to pr^ovide 
benchmark data against which to track" trends-' in awareness , , 
listeniiig^ ..and ^irt reactions to- on-air pledge Gampaigns ) ^over^ ^ 
time* On-air fiind ^ appeais have thus, far not been used .extensive 
by public r^dio statioj^s , and, the timings of the^ sur^vey ^ permitted 
a' reading of^pablic re|ponse prior to an expected significant 
growth, in application of the technique,^ 

PrOQedures . / » ^ = ^ ■ ^ 

Interviews were conducted with 10.6 7 adults i 18 years' of age .or . 
older, randomly selected fr^m among all adults ^ living in tele- 
phone households in ^the continentai United States , In order to 
include both liste'd arid unlisted telephone households , in their 
proper proportion, a random-'digit * dial sample was used, ~ 

- ^ ■ - 4 
Appendix A., provides a brief description of sampling piiocedures 5. 
interviewer training and supervision^ and variability of survey 
results. These issues are revlei^jed in more detail, in the fourth 
repoz?t of tKis series. 5 on Methodplogy , 

\ ^ - . 

Appendix B contains a copy of^the questionnaire. It deviated 
in nilnor respects from the- 1977 version, ■ These differences are 
sumjnariied in Report h = Methodology. . ' : ^ 

The. data v/hich were collected have been tabulated for many sub-- 
groups' of the population r viewers and nonviewers of * public ^ . 
television^ listeners and nonlisteners . to public radio, persons 
ai^are or unai^aFm. of PTV and of ^public radio 5 those^^who have 
seen or heard on-air appe.als ^and those who have not^ people who 
report donations to PTV and those who do not , etc. .Not all of 
the tabulations are reported in this volume p- hut the Gomplete 
tabulations are available, at^the Corporation for Pub lie -proad^ 
casting - . • . - 



JiTQHLIGHTS OF FINDIMfiS 



Following . arm highligKW^^ from ■ this national QUt^ipByr TM& Bm pe- 
suits are disaussed in^ more \ detail and are dooumeni&d in the 
f'DBtaitBd FindingB " seotion of /bhn^s rmpar^^ a 



/People who ever listen to public radio* report '^a generally ppsi-- 
tive re-sponse. to on--alr fund raising appeals • In reactiiig. to a 
series of statements ^that might be made about such appeals, 92 
percent agree: they are important to the survival of public radio, 
85= percent agree that-j in general g people have little objection 
to theiHg and 50 percen't. agree that they arfe enjoyable. 

On the othar hand^ 43 percent agree'that appeals make* peo^ie tin^^ 
comf ortabl|e 5 30 percent agree that people soinetiTnes-^old ,lis-= ^ 
tening to avoid fund requestfe, arid 24 percent agree ' that public^, 
radio "can*t be very good-^ if it has difficulty .supporting it-, 
self*^ Moreover g- 31, percent would prefer total governfinent sup-- 
"port rather than dependence, on donatdons. 

When thege reaetibn^^ of public radio listeners to radio pledging 
are compared with reactions of public television viewers to, a 
parallel series df statements relating^ to PTV ^ they are found to 
be similar. The only substantial -difference is that^ BO , 
perceftt of. PTV viewers 5 in contrast to^ 43 percent of public . '^^ 
radio listeners ^.^ agree that appeals make people' uncojiif qrtable , 

In balancing the purpose of appeals against obj ections ^ -^ 8.6 : per-, 

cent of peopJ.e who lieten to public radio ^ agree that ^'th«se "-^ 

appeals are a fair price to pay for the prograjnjnirig on public^ 
radio. ■ ' * 

\ - • ■ : ^ . ■ ■ ■ 

Among persons who are a^are of public radiog 28 percent report 
having been solicited^ for contribUtioiiSg either through on-air 
appeals or in some other way. ' ■ ^ ■ ' ' 

On-air appeals ar^e reported to have been heard by. 37 percent of 
public radio listeners. Thirteen percent^ of l^teners indicate 
.Jhey have been sblicited for support . via mail or in some way ' ' 
other than on--air. Donations to public radio not neGessarily 
in response to on^air apjeals are reported to haue heen made 
at some time by IB percent of listeners* / . - ' 
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ExposurB to Fund Raising ^ . • ^ . ^ , 

On»air fuhd. raising is not as ^ld%%'pf#^d ^A ^^ti^l^y^ fpt". . ^ \ 
public radio Itatiohs as it is to^ pUtl:io tei#\ji^lon feta^tio^i^ ^ 
and this difference^ is refl^Qt^d it\ Ai/fe^inp of ^'v^potx^^ 

exposure to on-air pledging In tv^^ ^ji^^l'A* ^Of p&o^X4 WiO 

port ever listening to publi.c ^#dtQ> '37 p%i^G#iit state th%y .I^^V%'^ 
**ever heard any public radio'. 6^^fittQn.#gk ilst^Aers , 'P^^-*^^ 
*air,5 to^ contribute funds for i^t^s ^upP^^t*'* . ^lii,B Qo;itrasta ^i'th, 
63 percent exposure to PTV/appie^l^ a^^ifig P^Opim Vlio avet'^a.ttfb,. 

Thirteen percent, of listah%ra to' feubJio V^4i^ ,lt7fiiGate th^y lJ^V% 
"ever been asked/by.any public v'^^io ^teti^n ^ont^ibu^^. fUHQ^ 
for, its support 5 either, by mai ©b' iji e^y, Dth^y^/-than on^ i;b% . 
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Among, persons, who afe awara of pulb^i^ ^^^io ^ to.t^l of ^p^t^s 
cent reports having been solioite^ f^t" SUpf<?rt^ ai^het' byv rneatii ^ 
. of an on-air appeal or in 'soi^e DtJ^ef W^ir* * s ^ . * , ' , 

*'"',•>'" 

Contributions to Public '-Radio/TV / . ^ . , . ^ 



Particularly s^ince sbme public brQ^d^Psstlng Ji^.%rt'saes o^p^yxa^^ 
both TV and radio stations ^ thera ^ iht^i'^^t lii the ^possiSl^^ 
impact of fund raising in one wediujn oh the* ^^h%r^i People v^Ho 
are aware^of their public -radio stA^toh ^%k^A* -'If you ^ ^ 

. tpi-buted funds to a publiG radio .^tati^h ^P '^o ^ puhiio t^l#\/i^t^^ji ^ ^ 
station 5- would you consider thet 5© yoH?* ^Dht^iput^onvto pU^^,\^ 
lie broadcastings or would you t%^X yDU should ^ontribut^ ^#p^s v 
rately to eadh?" Ainorfg thc.Ba-tJho ^esp0ha^45 LfB J^^rdent indi^o.t^d % 
that they would make a sirigla contr^iJutioA ? p^hil^ 56 pmv^^^M' -. . 
would contribute separately. The i^e5por^p^ ^tiUQh the a^J^^. 

among public radio listeners , 146 ^^ht^f ^bo^ti would m^Ke 
contribution* ^ ^ ' ' 

In the. course of ' asking household d#iflO|^^Rhids ^ tji# follo^irg 
questions i^ere included: . = ^ 

^'Have you ever made a donation to pubJid t%levisioii.5 ^ ■ , 
either in response to s tel^viSfeQ app^^I ^ mail^.ox^ > 
some other kind of aBpeal?^'* ^ . ^ ."'i^^ 

"And what about public radio"? ^ffev% y^u jjiade . - ■/ 

donation to public . f'idlC)? " 

■ " i " ■ ' ^ ^ v. • 

Below are iumjnarized the y^aspohses tli^ g^n^^^l popul^tidn^ ^ ^ , 
people who ever watch PTV 5 OTd^ of p^.o^i^ v^Y^o lis^t^n to puWitf'^ ^ 

=radio , : ^ • ' - ■ 



EKLC 



Classlfi cation • ' 

Donor - .PTV only ■ ; . 22%= 

Donor, public radio only ' ,1 

Donor - both ' ■ 3 

{Total donors - PTV}- {24} 
{Total donors - public jradio} { k) 

^to dona-^on ^ . ■68 

No answer ' , 7 

■ Base ' (1067) 



_ general ?7V . 

PopulatlQii ' Viewers 



28% 

.,1 

{31} 
{ 5} 
63 
5 

C710) 



Pirblia 
Radio 
Listerier 

3 3%v 

. 3 

{13} 
. US 
6 

C162) 



Contribu'tions to public radio .are . relatively r^are , Th&y are re-- 
ported by Lf percent of the atiult populationj in contrast to 24- 
percent'^ who .report contributions to PTV. While 31 percent ^of 
.?TV viewers indicate 'they " have financially supported that medi^Jn? 
only 13 percent of listeners to public radio have contributed to 
it . Moreover 3 33 percent of public radio liateners peport having 
contributed to BTV but not to public radios only 1 perceht of PTV 
viewers 5 on the other hand, contribute to public radio but^ not to 
PTV, " . -. 



Reaction to On=Air fund Raising 



Resp6ndeiTp^ who were aware of their public radio station wera 
asked whether they strongly agree ^ agree soinewhat j *or do not . 
agree' at all v^?ith .each of seve^ statements "which people hav© 
used to describe public, radio appeals, on air, for financial^ 
support from their listeners* Chart. 1 summarises the' answers 
to these questions .by people who ever listen to public ^radio . . 



Responses indicate a generally favorable attitude toward, on^mAT 
pledging , 

Most listeners C9 2 percent) '^ree that tha appeals 
- are important to the survival of public radio, ' ; " 

There is substantial agreement also (85 percent 
of listeners) that "in general, people ha.ve little 
objection to fund-raising appeals on 'public radio. 'V' 

^ - ■ -A , 

Half of the listefers agree at least somewhat that 
the appeals are enjoyable. ' ^ ^ ^ . 

' ^ ■ ■ ■ ■ .J ^ ^• 



Chart 1 , ^ . ■ / 

■Reaction to Statements Concernini On-Air Fund^" Appeals By 
-. ■ Listeners' to Public" Radio ^ 



Statamant 



Pereen-tage V/ho ^trongly .Agre_g^r_ Agrgg_ 



Strongly 
Agree 



Requeste for money on public 
radio are important if y 
public radio is to survive 



921 



63% 



In general j people have little 
^ objection to fund raiding 
appeala on public radio 



851 



381 



Campaigns on-air t^raiss funds 
for public radio are 
enjoyable . 



501 



41 



Appeals for money make people ■ 

uncomfortable b.ecause they ■ • ■ * 

don»t feel. in a position to ' HKHjlHmHMRHJ^TOHKHm ■ ^ 431 -111 

make eontribiJtions to . ■ .■ ' ^ - ■ ^ 

public radio ' 



Public* radio should be ^ 

^ supported totally by. the wmmwmmmum m ' 31% 

. government and should not 
require donations ^ , v 



People sometimes avoid 

listening to public radio 
because they doa't want 
to be asked for money 



30% 



8% 



If public radio is having 
trouble supporting itself , 
it can't he very good 



24% 



Base: 162 people who report ever listening to public radio; however,' 
> "no answers'* have 'been eliminated, - ' - ' 

To be rfad: Of people who ever listen to public radio, strongly agree or' 

agree that ,pn^air fund requests are important if public radio is 
to survive . ^ - ' • 
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For the remaining items ^ agreeiTient constitutes a negative^ re- 
action to' on-air pledging: ' . . ' ^ , 

' - A substantial minority of ■listeners (43 percent) 

■ ^ ' agree that^the appeals make people ''uncomfQrtable 

' \ bfecause they don- 1 feel in a position to make ^ ^ 

\ contributions to public *radio - \, .. ' / f 

- 'Olose. to a third (3i percent) agree that public 
. radio 'should be supported by governnient and not 
= ' require donations , . . . ' . . - - 

A similar proportion (30 percent) of listeners 
/ ^ agree that "people sojnetiines avoid listening" to 
avoid being asked for money* k 

Approximately, a quarter (2U percent f agree that 
. "if public radio is having trouble supporting 
itself 3 it can't be very goodj^ . 

The question arises as' to whether people react . differently to 
fund appeals on radio than on television. Chart 2 gompares 
respohses of public radio listeneri to the seven statements . 
relative to radio with the responses of public television 
viewers to the same set .of seven statem.ents relative to PTV* 

« .1 # . 

It is apparent that usersvof each medium react in much the same 
way to, on-air pledging on that^ medium, ' (Note tQat there is^^ 
considerable overlap between public radio listeners and public 
television viewers, A& discussed in Report 1 of this series, 
85 percent of public radio listeners also watch PTV; 19'^pet^oent 
of PTV viewers are public radio listeners .). The only substan- 
tial difference is the greater - tendency of PTV viewers to fepl 
that appeals make people uncomfortable g which is possibly re- 
lated to the more personal ^nature of the television mediums , 
where the solicitor more directly enters the. Home, 

Trade-^Off: -.Fund AppeaLs and Programming : | 

Foi.lowing the series, of stateinents on fund raising, this ques-/ 
tion was, posed T "Considering ^ on one hand, the purpose of 
broadcast appeals for funds to support public ^^radid^'and j- on 
the other hand 5 people *s objections to them, do you agrel or 
disagree that these appeals .are a fair price to pay for the 
programrning on public radio?" 



. ; _ Chart 2 

Re^atiDn to Statement's Concerning On-Air Fund Appa ajs Among 
1', People who avar listen , to public radio 



People who ever watch PTT 



Statement 



Requesta for money an p^ublic 
. radio /TV are important if 
:, public radio/televiaion is 
to ' 



' In ganeralj people have little 
} objaetion "to fund raising 
appaals on public radio/ 
^ television \. ' 



Percentage Who Strongly Agreg or Agree ajiiong_Subg roups 



ccicccccccccsccccccciiiiciiiiceiciciw 




92% 
881/ 



8S% 
83% 



Strongly^ V. 
^ Agree 



6 3% 

52%'. 



38%^ 
33% 



Campaigns on 'air to raise 
funds for p.ublio radio/ 
television are enjoyable 

Appeals for money make people 
/ unaomfortable because they 

. = don't .f#el in a positiQn 
to make contributions to 
publio radio/television 



ccccccsccccccccccciirtccicisci 



i 



SQ% 
531 



60% 



121 



11% 

181 



Public radio/ tele=vision should 
be. supported totally by the 
government and shtjuld not 
require donations 



ill 



. 10% 



People s'ometiflies avoid listening 

to/i^atcKing^ p\fblrc ■ radibr^ 

television because they don't CICSCCCCIICCIC 
want to be asked f or^ money 



- -3 0% 
27% 



S% 



If public radio/television is 
having trouble' supporting 
itself J it can't be very 
good 



CCCIIICICISCCSCC 



24% 
32% 



8% 
121 



Base: 162 radio listeners , 710 viawersi howeverj *'no aniwers'' have been eliminated, 

% , ^ ■ 

To beread: Of people who ever listen to radio, 92% strongly agree or agree^that on-air 
fund requests are important if public radio is to survive i 88% of people 
whq ever watch PTV strongly agree or agree that on-air fund requests are 
important if PTV is to survive; etc. 

, , ^ Eighty-six percent of public raflio listeners who respond to 
this question express agreement; i.e*5 they indicate that 
.appeals are a fair trade-off for the prograjnming on public 
• radio*. Asked a ^parallel question about PTV j a similar pro- 
portion of those who ever watch (85 percent ) responds an the 

. ^same manner. 
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; APPEND IX A" 
METHODOLOGY 



Sample. Pesign. ' = / 

The findings, of this study apply to adultBj 18 years .of. age 
or* older 5 residing Jri telephone households Cand j In the case 
of publiG, television findings ^ residing in telephone and tele- 
vipion households) in the continental United States^ . ^ 

BeGauBe(,.of '^^^■^f. importance of telephone - households not listed 
in current telephone directories 5 the sample ^used for this ; 
study was a replicated random sample of telephone numbers ' ' 
based on random-digit dialing.' ' ' \ ^ - 

At least three attempts were made , in various time periods 5 to 
reach each telephone hujnher in the predeslgnated sample. When 
a hoilsehQid w^s aontacted^ at least four attempts' were' made to 
intewie^^ th^e person who was randomly selected from among ^ all 
adults living^ li? the household. Additional efforta\were iriade 
by specially, trained .personnel to convert initial refusals 
into interviews^* ' Of "the predesignated^ sample , 50 perce]^ we^e 
found to be' household residences. ' Interviews were completed 
'in .70 'percent of the households, ^ 

Interview Prqcedures ^ ' . ^ . - 



^Ihterviewing was conducted duritig January and February 197 8 
from the Westf ield ^ /New Jersey ^ offices of Statistical Research 
Inc by highly trailied and closely supervised interviewers , 
pach interviewer received tutored instruction 5 extensive prac= 
tiee and .drill 5 and the eKperie'nce of several practice inter- 
views. Interviewe^rs were monitored by supervisory ^^personnel 
via/, speclml equipment which is used solelj^ for training and 
supervisory purposes , 

Variability ■ of Results _ 

All survey results are^ subject to variations or uncertainties 
that ^e ^ a function of (1) the fact that a particular sample 
was '^sWleete^d and C2> the methods and procedures adopted for 
th€ survey and the manner in which they were carried out. 
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SajTLpling error 3 one of the ^two major sources of variabil- . 
ity^ is • the difference bet.ween the 'survey result obtained. with . 
t^e^^ samp le . actually used^ ajnd the, result that: woUld he • o.btained^ 
By an attempted complf^te ^ survey of the' population conduct'e-d in 
the' same manner !and .;wit^ ^ » , . 

In a survey based on a probability ' feainple 5 such as was used in 
this study p the risks or probabilities , of stopling error of ^ ' 
various sizes can be ^ calculated in terms qf standard errors ■ 
Table A-rl provides standard errors that apg;iy to proportions S 
of people who responded in. a particular manlier ^0 questions/ in 
this study 5 given the sample base. If all '-adults residing in" 
telephone households (and' in the case of public television ' ^ 
'findings 3 residing In -telephone and^ television househplds) in 
the continental United States were asked, precisely the same, 
^questionf in precisely the' same manner as was the sample 5 the 
probability is 9 5 percent t'hat the proportion giving a parti- 
cular response would equal the sample proportion plus or minus 
tv^o standard erro:^ . 

- - - - r- - - - - ^ - , ^ . 0 ^ 

Nonsam^ling er^^or cannot be measured as precisely 5 but oan 
only be estimated through methodological res©irch studies or on 
the basis of judgment. Sources of nonsaJnpllrig error, include 
ex-clusion of nontelephone households from the^ sampling frame 5 
failure to obtain response from all^ predesignated sample members 
possible response error on the part of respondents. j interviewer 
variability 3 coding and processing errors. 

These possible sources of error and efforts to minimize them^ 
as well as other methodological aspects of this study 3 are 
discussed in more detail in the fourth r e po^rt . _ o_f _ t h i s _.. s e r_ie s . 



/ 
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■ ' ■ • ■ ■ I ■ ' 

nm Of mmm mmv a prtopoRnoii for nmm mm sun 

. ^ ; . .; i : . , J.. \ 

PR9fORnOM ' SAHPLE ilZI ' ■ /\ % 

. ; SI) 100 HO 30O 2?fl 300 J3fl ' 400 ■ 450 ^00 ' bO; 600 '-'650 . TOO ' ?50 

S/95 3 2 ? T 1 1 ill 11 r 11 .1 

10/90 4 3 I I }, I, 1,2 1 1 1 1 111 

) ■! > ■■■■ * 

15/85 . 5 4 5 J 2 2 r I E 2 ? 1^' j I , 1 
211/80 (i 4. 3,3 3 2 2 '' 2 2 2 ' 2'' ? 2 * 2 1 

* ■ ■ ' ' ' ' . ■ i s ■ ' 

25/75 6 4 ■ 4 1 3 J' r 2.12 2 2 f 2 ' 2 , 2 

I? ■ . 

30/71) 6 5' - 4 3 3 3 2 I 2 1 2 2 2 2 I 

- '■ . \ ' ■ ' ' ' 

15/65 1 3 4,3 3 3 3 1,1 I I I I I 2 

. # . ■ ■ 

40/60 ? 5 4 3 3 ^3 3 I I 2 2 2 2 2 I 

\m 1 S 4 4 3 1 3 2 2 I 2 2 II I 



SO ' / 7 5 . 4 4 3* , 3 1 3 , 2 2 2 2 2 2 , 2 
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APPENDIX B 



COPY . OF QUESTIONNAIRE ' ^ 
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mmu PUBLIC TELEVISION W RADIO STUDY: JANUARY 1978 

i ■ ■ 

POSTED IWTROOUCTION 



9 I. 



GOOD EViMlNG (MORNiNS/AFTiRNOON) , THIS IS MRS. ANN.CARTEH, I 
CALLING YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON 



TELEVISION AND RADIO. BUT' FIRST LIT ME VERIFY. IS THIS AREA CODE 
^ AMD THE NUMBER ^ ^ ^ IN (State) ? 
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' ^ . J^W" as v&Bult and rediaZ aoTreot numbBi** 

THANK you .. CAN YOU TELL ME PLEASE HOW MANY TELEVISION SITS YOU HAVE^ 

'IN YOUR hraMs? . . ' ■ 



III. 



One 


dr W^T^^^MoQTd 1 Qf rFif tn Nona 
' apaae on CRM aard ■ v- - ^ 
i a0nt%nu& with Q.III.A 




IIA ^ 


IIA. 


AND HOW mNY RADIOS DO YOU HAVE IN .YOUR 


f^pME? 






"irona or Mare-^ffiserd § of radioa^ 


None-- 


TmrminatB and 




fatlawed by Imtter "R,^' 




rmQ&r.d F&^utt 




in WN mipa§e ' on CRM aaTd- 








i gont%nue with Q.III, ■■ 







NOW, I NEED TO sSlICT ONE PIRJON IN^pUR HOME TO I NTERVI IW-AIOUT HIS OR 
HER TELEVISION VIEWING AND ^ADIO LISTENING. IN ORDER* TO SELECT THIS 
'PERSON 1 FIRST NEED J€'' KNOW HOW MANY PiRSONS 18 YEARS OF AGE OR OVER 
ARE CURRENTLY LIVING ^IN YOUR HOME?; ,, .DOES THAT IflCLUDE YOURSELF?. 
' En%3T numbBT on CRM aapd^ in tatat bas:^ If ndne^^t^rmina'^B and ^ .. 



CQUm YOU TELL Hi HOW MANY OF THESE ARE MALES 
in aoZumn hsadsd -^M'b" an GBR aard^ 



THEM THERE IsCaRE) 




IV. 



'VL THANK YOU VERY MUCH, ' THE PERsfN r,NEED TO JNTERN'IEW I S 



?. Eeaard numb&p of M-3 



■ ■ FEMALE(s) age 18 OR OVER? ffe^ord^ number 
of t-m.in ^oiumn hdad&a~ on CRR earrf. 

Ch6ak randgm numb&r abav€ numbsT of mal&B (if' male aard) or number of 
f$mal08 fif fsmalB aard) in respondent seleator jeatign to determine 
OBTSon be int&rviBwed. *I, ^ * 



If p$rBan_^j)-^t&lephona/ go tg, Q.l on que& tionnairB (or Q .16 -^-if 
radio ont^^ Othsrui&e oontinus uiih, , , , i% HE (SHE) AVAILABL'E NOW 
^THATi^^MllBflr^S'PEAK"WTTH^^r^^ ~ 

YE$^^^eintroduo,e purpose of Salt and go to Q,! on guea tionnaire 
(or Q.lS^, if radio only). _^ 
NO ^^Arrangg oallbaak via Q.VIA ^ 



VIA, FIMALE ; WHAT WOULD"BE A CONVENIENT TIME IN THE MORNII^G OR 
AFTERNOON THAT I MIGHT CALL\BACK TO SPEAK WITH HER? Fp ' 
0 WHOM. SHOULD - I ASK? If f^^am unavailaole dur%ng day, ^atei 
't4l MILL TRYfTO REACH ^^R ^SQME EVENING, Redord *^i:v$ningl^' 



miM i WHAT W'OULdNBE a convenient TIME THAT^I MIGHT CALL TO 
COMPLETE' THE INTERVtSW^^W ITH HIM? FOR WHOM SHOULD' I ASK? 

R^aord^liri. 



timet day i ^^fl^^ and name ^ on CRR Qard, 



VH, 



VIIL 



GOOD EVENING (mORN INQ/aFTERN0ON3 . THIS IS^MRS. ANN CARTER. MAY I 
SPEAK WITH MR, /MISS/MRS. ' PLEASE? THANK YOU. 

, If RES^Ol^DEl^T -COMES TO PEC^E, CONTINUE WITR Q.Viri. 
IT RESfONDENT IS NOT AVAILA3LE, ASK m.VIA, 

MB./MISS/mrs. ^ ' I'm CALLING YOU LONG DISTANCE IN CONNECTION 

WITH A SPECIAL STUDY ON TELiVrSION AND RADIO'. % 



\ 16 



PROJECT MJ30r PmiC TELEVISION 
AND ^10 STUDY: .JA/IUMY 1978 



N 






/ 

! 






SIXIAL 




ss cs 






i ADULTS 1 

= i 



I, Flfisi COULD YOU TtlL ME, PtiASi, . WHAT CHANNiLi YQU CAN RiCltVI DM YOUfl TlLSVlSiaN SET? ^^^s 
; assy* 'CI. IS, sik i AND WHAT AlQUT THi Cj=<ANNiLS ittWEiN W AND 33 THS UHp CHA^NHELl — WHICH* 
IF ANY* OF rHESS CHANNlLi CAN YQU ^EGilVE? 



2* is THfRE A,PUiUl£ TELIVISiQN QR IflUCAriQNAL TiLlVlilQN STATION IN YQUfi ARf^? 



2^, WHAT eHANNIL rS THAT? 

O 



■ QNL^ CH'S MdT Off eAED. 



2Br- AcegRDiNd To_gufi lypoRMAirrafj* fHi puivic 



TfLEV[SI^ STATigH(S> IN YOUS ARlA ISCaRE) 
__ - ^ HAVi YOU^iVEH HEA^Q 



■tJHAri.|p 



.*rdTl CAB LI TV |R 
cm OF ORfql^ 





..1 




,.2 



HAVg YQU iViR WATCHES AHY PROaRAMS ON 
CHAHWiL THI FUILIC TiUVlSlON 

STATION? 



-2 



3 isi^ t3 .3. ^ 



THINICING aSQUT a fYP KAL SlVEN-SlY WEEK* iNCtUSINd SATURSAy AND SUNDAY, AlQUf HOW 
MUCH TIMf QQ YQU iFEfiD WATCHING PUBLIC TiLEVISlQN . , , .WdULD YQU SAY THAT IN A TYPICAL 
WifK YQU.i. 



DCn'T i^ATCH AT ALL- ........... ^ ^ - - ^ ^ < 5 

YOU WATCH LEiS TVfAN AN HQUH ^IH WEEK' v J 5 

OR YOU WATCH ABQUT AN HOUR Qfl MORS W£SK.,'^=^.' ^ ^ 



s 



5* 111INKIN3 ASQUT USt WEI mCLUDlNfi iATUftOAY AND iUNDAV* AlQUT HOW MUCH TIME DIP fQU 
SPEND WATCHINO PUBUiC . TELSVli IQN , , . ^ WQULO YQU SAY THAT YQUsp, 



didn't WATCH AT ALL^ ' 

YQU WATCHiS LiSS THAN AH HflUR^^'' 

OR YOU WATCHED ABOUT AN HOUR OR MORE^ 



?ABT VrgtK 



CAN YOU TILL .^i PLEASE* WHAT PSQGRA/iS 
YQU WATCHID QN P^JB^jC THLg.aSLaM 
LJST WEEK ? 
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ARi THSRg ANY CHlUSfifH UNPIR 1^ yEAfiS ^5tf 
LiVffMa IN YOUR HQHi? ' 

DO^THIY CflQES HE/SHt) E^Et '?<ATrcH PRflSffAHS 
QH CHANNiL - _ ? 

WHAT' PMSaAfiS OQ THEY^CDQES Hl/SMi) 
WATCH , ON CH^NNiU _- 





WHAT li YOUR IHFRiiSlQN AS TQ WHgSf ^U|UiC fKtVlSlqH QS^4i N| ^Tj^jW SSS^^iM'^^' 




PUBLIC TILIVISIQN STATIONS (uiKi CH^NHSW gQHiYlMe.S' HAfeJ A^^IA^ . m.^ .^A 

Qti THt Ain FQR FiNANcUL SU^PCrT FrSN rHE ^(^y^E^I. HAVf Y%t^l^ ' J^Ow.,. J 

TiLiVlS IQH STATION? 




I AM GPiNG TQ READ yoU A -SE^lSl qF StAmfiNfl WHteH ^|^pLS^N^V| ^'^^ J|Se,^ l3l^JUSU|^ 
OR DO 



VISION pmn-UiBm AFPiALs. PusAsI ttuk wHitus^ yey sT^flN^ky AQ^|g- AdRgE loHrr^NA^^^ 
□ NOT AGREE AT ALL WETH STAT&MiNt' ^^i^t^ sw&^^tf^w 



Ai IN glMEM^AL, PiQPLi HAVE kWU SUIstfQN 

FUHD^RAISlNa AFFiALl ON ^tJIklC ftUlV'l I tflN ^ > 

PUBLIC TiLlVliiSN ll to sURVjVt^^ 

C, CAIIFAIGNS ON TV TO ^AlSS fUNBI P^gUlC 

TELiVISION A^i INJQYASLS. ^ ^ ^ ^ ^ ^ ^ - 

IF PUBLIC TELiVUlQN I| HAVlNd tSSlJBkl 
SUPPORTING ITSELF* IT CAN T If Y|?^ ^aQO^ - ' - ' . ' - ^ ■ * * 

f . . APPEALi FOR HONEY HAKi Fi^Pul liHCo^l^Q^T^a^S 
aiCAUSE THEY DON'T FtSL iN A ^Q^ItlON mAkE 
CONTRIBUTIQNi TO FUSL||C tSLSVl SIOH' ^ ^ ^ " 

F, ^ PiQPLi SQHiTiMii- AVOtO WAfCHlHQ Wilc TKi^t^W 
JgCAUSE THIY DON t WAHT^TS fl ^qR MO%Y. -.^, 

3. PUBLie TiLEVlSieN SHQUU 31 lUPpSRTfS ^JiW^ 
iY THE SOVERNPISHT AfJQ IHOUiJ MQf .^EQ^iHg DQ^^AT"^aH5 ^ ^ 















, ^ , * . 3^ 








* * , . . V- ' ' • - 






























. ' . ■ 2 . , ' . ■ 















NQw TmT ygu nave sp/en your s 

Y&U WOULD UIKi rO AflO AflQUf HQW 
ON Tv2 ^/ sp5F-5sHa^* 
ON TV? 



EA^fteN Ta SOmS ST^riMiNfS AlQUr ^U^D^R^ I ^ i ^ IS THSPg 4HYfHlNe 
HQW fiUfi 2g vQg pilu M^Uf ^^IIlN^ fUnDs fOr PUBLIC Tsu^Vl^lcN 




NE HAND* THE SuRpQ^I QP fMVIliD kPHKl-^ 'W To S^J^^O^T 

r^^^.^ THE OTHER NaNO. PSQpUI' 1 Q^ggcTt flffS THSM. Qd^yQU A^Ri| 

OR DISAG^ii THAT THESi APFSAUI AM A ?Alft ?^ lei Th| ^sGe^^'^lNQ QH 

PUBLIC TELiVlSION? ) 



CONSISi^ING. QN 0 
PUSLI^ TV AND* ON 
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15. NOW ;i4T-i TURN m mtQ^nMiQ mr rsLivisiflN. 



J 



^MAN¥ SADIO STATfQNS l^aAflMiT RAQIQ H%TAQHK .^SaSRAMS IH ADQtTtON TO THiia OWN LOCAL ?SOQSAj^f Nfi. 

wouLa^Yqu PkiAii TELL m 'Mmr^gR you havs heasq qf iach of rwisi r^oiq .siTvosKs iiiofls... 



18, 



20. 



NQW, 























A. 








NO 
2 


1 










3* 






L 


1 


3 


















I 


3 
























a. 


HUTyi^L BLA^K NiWRK. . * * - 








3 
















. . . . p 1^ 


1 


3 










r. 


ABC CSNTHiPaRAfty ^AflJO^*- 




. , . . , 1 
















HUfUAL iRQAOSAiTtNG SVITI/^ 




L 


i 


3 








WOULD YQU ?LiA"SI TILL Mi WNlHil^ yoU 




HiARO 


lAen 


OF THiSi 




NSrWQflK PROGRAMS 










t IGARfl Of: ^ 




^ g.m Lilt 


























Oi HViTlBY TMfATRf ........ 






1 


3 


I 


1 


3 






^ilTIVAL UIA ' ^ - ^ . ' . ^ . - 




"•M 1 


1 


3 


I 


1 


3 






ALL THlWai eSNSISlHiS. - . - 


V ' ' ' 






3 


I 


1 


3 




9. 


PAUL HA^ViY NiWS ........... 




i 


2 


3 


I 




3 




e . 


gpTteNi (N EBUeATlSw* . i. ^ 




I 




3 


1 


I 


3 




p , 


,mTHQPOLiTAH QPtRA IRQADCAi 


. . . 


..... i 


2 


1 " 




- I ■ 


3 




a. 


VQJCSa IN THE '^(NS' . ^. * 




1 


a 


3' 


I 


a 


3 






THi WORUO .TQK(S><T ^ ' ■ ■ 




..... 1 


2 


3 


i 




3 




[. 


iARPL^Y » ■ - ■ ^ ^ - ^'^ * = • • 








3 




A 


3 




aFtjas?sd ^lOM^ ir% 


HAVf 


YQU ivia 


LiSTiHia ra . 









PUBLIC RAQtO STATfeNi 30 NOT MAVl ANY CSRMSi^ClAL AQVEaTriE.NG AMD A^f SQMfTfhiS CS^^SfflgRt3 Tq . 
if HJUeATlaNAL STATiaNS. v^S ARE PART !CULAflLY fNTSailTiS jH nil PUSLlC'RASlQ STATEdNi THAr 
IDiNTIFY THEMifLVil w(TH THi NATtQNAL ?UiLle RAOJQ NETW.gRK# momi AS N-^-^* aSI THiBE A^Y lUqH 
PUlLfC «ASI0 ITATlaHS EN YOUR AR£4? 

^7 ^ 

^iO ............... 2 ' J"/ ^Aii-i ^r*. #?e'i^*T* s^fs^ J^tp j# 4*j0A. ! ... 

DOH'T iQIO^, 3 > :f f%sns sjb 3t?aiIe3U( j^ip 3A. 

SO YOU H&PPfN tQ KliQW rrii iTAftQN CALL UiTTlRl QR. THi NUHSEH ON THE SIAL Af*Y (3P THSli 
STATIONS?* i'J/ "^Ut^'J WHAT ARE H^fY? 



2QA. ACTUALLY* TVII CALL LSTTl.^i OF T^E PUiLlC SAO 10 iTAT!ON(s) 

Rgciivs IN n4ti a^Ia. AaiOqtAfia with ari i-^Jg^ 

agagtanj. in^M^SM^A HAVE ¥au HIAHB (THAf iTAftON/ 
THiiEVgtATlQNSi? 

20B. HAVI YOU -|ViM LISTIHES TQ (THAT STATlSfl/AtNy QF l^Elg 
STATIONS)? 



^fO. . 
DC*'I * 



OOK* 



WfCW. 



3 1 ^'^-^F 



' J \ Skip is ; » If 
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laCi HAVi ¥QU UlSTlNtS TQ (THAT 5TAT!0H/A«y OP THISI 1,. ^ I . 



20D. Aflf YOU uiUALkf A siauLAR LiiTiNSS TQ (r^Af " , 

21 WHY so ^QU^ UlimH TQ THS PylLie ^Aaig'.STATiQHCs)? ^-9&t.' -^HAT QTHiS R^SONS QQ YOU HAVl 



22, 



TiUL f1S-WHiimR IT 



QF RiAiSMi WHY A 



?iSiSN HISHT LISTEN TO PUSUC 



Rf3 



^ ti AVAlUBLi AN niS 



RAO-Jq'TQ .THAT WHieH 
lAL STATIONS'- -".-^^^^ 



ART! PROC^A/iM!Na< 
APFAI3S ?f 

lau^TtsH or' ihstsuctiomal 



sQN'i'iyiw, . , , 



.31 

.3^ 
,31 

.as 

.13 



72a ^ YQU Sim YQU LiSTiH T3 PUSLIC SASEQ, TO HEAR SPiSlPIC PRQGRAHi, WHrCH 

• * SftmuLg PRfil^ISi wauUO TWiY ii what ^RS TWi NAfiii OF THQii PRSaRAHf? 



22B* YQU lAiD YQU UXSriH TO ?USLie p 
rfPS 3P MUlie 33 YaU LilTlN TS? 



TO ?usLie lAOiQ ra hear Musfc p^gcRAf^^iNG, what 



23* HQW lATtSrrifl ARS YQU WITH WHAT (S AVAIUaUi TO LliTlN 

TO QH pxmuQ RAOio ^eii says wculj you say yqu aru 



SAftSFIED. - .4 

AT SATiSFira Qfl^ 
.SOT lATlSFiiO AT AUL^-J 



2^, WHAT ;<IN0S QF ^RdaRAMS WQULQ Y3U UlKl T9 HEA^ ON PUSUiS .^ASrO? 



25, WHiT.KrNOS <SF FRSqRAMi WQUIJS YQU LlKl TQ HUR IMl OF ON RUBUiC ^AOJQ? 



26. HAVE YOU iVlfi HIARO AHi PUlLiC SAOIO STAriON ASK ifB 
LltJiHifli, THi AIR. TQ C3NTRI3UTI PUNOS rOR ITS 
lUPPORT? ■ ^ ■ " ' 



27. - H&Vi YOU -IVIH BfiN A$km by any public SASIO static TQ 
eONTRIlUri FUNDS MR ITI SUPPQflT. SltHEH 3Y flAlL OR 
IN ANl^ H&t OTHER THAN SN THE Am? 



res. 

OK,. 



> . 2 



2ii SOete PUflUIC MIQ STAriQNS so APPEAL* ON THE AIR* FOR FINANCIAL SUFFORT FHQH THIIR LilTSHlRg, 

I AM QQiHQ TQ ikUD YfiU A IIHIii OF STATlWENTS. WHICH PSQPLE HAVl USED TO DlSGRllS THlSi PUlLfC 
RA0IO FUHD-RAlSiNa APPEALS, PLiASfi TILL iMf WHETHER YQU^ ST^ONdLV AGRSI* AQRii SQHEWHAT. flS" 
DO NOT AGRiE AT ALL WITH lASH STATifiEHT. Ha^^imf Bei ^T, - 



_AdS£S 



_AT 



ALL 



Ai IN gfHiRAL* FidPUl HAVi LlTTLl QSJECTIQN TQ 

FUND-RAIiINQ APPEALS; ON PUlLlC RASIQf < 

1, keduiSTS FOS/HONEY ON FUILIC RADIO ARl 

iMFgRfANT iP PUBLIC ^ADIQ H TO lURVlVi 

C» CAHPAiaNi QN AIR TO RAISE FUNDI^FQR 

' PUlLlC^AiJlQ AAi iNJpyASLE'.* = - 

D. IF PUBLIC RADIO HAVtNa TRaUBLi 

iUFPORTiNa ITSitF* JT, can't 35 VERY GOQO 

i. * AFPiALi^R mHiV mm PEpPlI UNCPMFQRTASLE 
liCA.UIE THEV CSN^'T FiiL IN A POSITION TQ 
HAKE CONTRIIUTIONS TQ FUSLIC RA5IQ. . . . . ^ ^ ^ - . . -^ ^ - - ^ 

F. PfOPLF aSMlTIMEE. AVOIS 'LiSTiNIHG TO PUiLiC " 
RADIO BIGAUSI THEY SON'T ^^^ANT TO li ASKIO FOR .MflNgy. 

0. FUBLIC RADIO SHQUL3 BE IUPPQrTED TOTALLY BY THl 
GSVISNMINT.AND SHOULD NQT RiQUl^E DONATIONS. 



29. eONSIDlRlN^, QN ONi HAND. THE PURPQli OF IRDASCAIT APPEALS 
POP FUNDS TQ iUPPGRT_?ySLIC RAD la AND* ON THl OtHEP HAND, 
PfOPLE S OSJSCTIQNS TO THEM, OQ YOU AQREI QR OlSAGRlE THAT 
'THtSl iPPlALS ARE A FAIR PRt^i TO PAY FOP THE PROfi^AMMiNS 
ON PUBLIC ^ADIQ? 



3K, ...... 



30* 'If VQU CQNTRIIUTID FUNDS TQ A- PUBLIC PAD 10 STATION OP TQ 
A PUauiC TiLEViSION STATION. WQUL3 YOU CONSIDER THAT TO 
BE YOUR CQNTRIBUTIQN TO PUBLIC BRQAflCAST I NS . OR WQULfl 
YOU FEiL YQU SHOUU CQWTRIiUTS SlPAPATELY TQ fACH? 



out :3Nrs:auTiQN to- ■ 

FU'iLr, IROADCASTINS . . . L 

.2 

3K > ,3 
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A. 



B. 



tHANK YQU. i NAVl QNWY A^PlW REfafNfNfi SUiSTtQNS WHICH ARi^STRICTUY FOR PURPOSiS OF 
eLASitF!€Af|QH,, 11 .HQW ^f*^' FERSQNS* IHCLUOING ^ 



yeuR 



WHAT WAS THi LAST SRABi YQU ATTiNJQES 
IK SCMOL? 



C, AND YQUR AG%n$1 Wtti^i rtsd 



t 

G, 

U 
J. 

K, 

Hi 

P. 

R. 
S. 



WHAT 1% YQUROeCUPATlQN TMI HATURi 
QF YOUR V^ORK? 

IN WHAT INOUSTRY SQ YQU WORK? 

ARi VQU THI chief WASf lARNiR IN 
YQUR HOUSiHQLS? ' 

WHAT li YOUR RiUnONiHlP TO THE 
CHIEF WAGS lARNiR? 

WHAT li THE OCCUPATION QF THE . 
CHIIF WAdi lARNiR? 



IN 



WHAT iNDUSTRY DOES Hi/SHE WQRK? 



NOW MANY 



IN YOUR /OUiSHQLD/ 




IF ANY, ARi\THERE 



CAR E9UIFPE5 WITH AH^ 



HOW MANY OF YOUR CAR!, IF MVf. 
ARf JQUIPPED WITH AN F« RADIQ? - 

m YOU OWN OR RENT YOUR HOMi? 

IS YQUR TELiPHaHE NUflBER -LiSTiS 

IN m CURRfNT TiUfPHOHE DIRECTORY? 

^If TWAT lECAUii YOU HAVE RgClNTLY^ 
MOVED OR DQ YOU HAVi AN UNLiSTlB 
NUHiiR? 



WOULD YOU DilCRIlE YQUR RACIAL 
QR ITHNIC SACKOROUND AST 



HAVE YOU EVER MABi A 30NATI0N TO 
PUIUIQ TlLEVIilDN*. ElTHiR [N RESFQNSi 
TO A TiUVISSD APPEAL, .MAIL. OR SOHE 
OTHER KIND OF APPEAL? " .. ^ 

AND WHAT ABOUT PUiLIC RADIQ? HAVE 
YOU EVER MADE A DONATION TO PUBLld 
RADIO? 

WOULD YOU iSTlMATI THE TOTAL 
INCOME OF ALL PERiOHS IN YOUR HOME 
TO iii 



• SRMS .SCK.-. . 


. .1 




eOLLSGS 




, ,1 


1*3 XtS. Hi,,. 


. .2 




C0LLS5S 


POST • 




H.i. SIAD. . . , , 


. .3 
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- . . . , .3 
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(Skip wa /7 



NO. 
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¥is . . . 
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OK/HA, . , .1 


^^Aik p 






MOVID., 
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